




What do both platforms have in common that brands can 
leverage? They are focusing on user behavior (see post about 
how brands can benefit from platform funded Creator Funds). 

Whether directly adjusting how people use the platform or 
encouraging them to use it more, lnstagram and TikTok are 
putting in the hard work to encourage user generated content. 
And brands that capitalize on this upcoming wave of UGC will 
benefit immensely. 

Building a presence leveraging user generated content (UGC) is 
the most effective way to grow brand awareness and audience 
reach - making UGC the next major innovation in social media. 
And the next frontier for digital and performance marketing. In 
this 2021 Industry Benchmark report, we'll review engagement 
numbers and average UGC across industries, giving your team 
a baseline as you strategize your brand's UGC campaigns. 
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https://loudcrowd.com/facebook-and-tiktok-creator-funds-to-fuel-user-generated-content-strategy/




https://loudcrowd.com/the-emv-of-ugc-to-measure-the-romi-of-ig/






https://www.adweek.com/performance-marketing/who-influences-the-influencers/




https://lonelybrand.com/blog/50-best-brand-ambassador-influencer-marketing-campaigns/#activewear-influencer-marketing


https://www.instagram.com/pabstblueribbon/




https://www.instagram.com/middaysquares/




https://www.instagram.com/serenaandlily/






https://lonelybrand.com/blog/50-best-brand-ambassador-influencer-marketing-campaigns/#fashion-influencer-marketing


https://www.rivaliq.com/live-benchmarks/



